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Edelman Trust Barometer, 2019 TRU STI_N BUSIN ESS
INCREASES IN 21 OF 26 MARKETS
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EMPLOYEE EXPECTATIONS
NOW INCLUDE
SOCIETAL CHANGE

Percent of employees who expect each
from a prospective employer

Strong expectation [l Deal breaker

You would have to pay | would never work
me a lot more to work for an organization
for an organization that that does not offer this

does not offer this

Shared Action

My employer has a 6 70
greater purpose, and my Yo
job has a meaningful
societal impact \ .
25
Personal
Empowerment

| know what is going on, | am part 740/°

of the planning process, and | have
a voice in key decisions; the culture
is values-driven and inclusive a1

Job Opportunity

My employer offers wage growth, 8 00/
training, career growth and work 4

which | find interesting & fulfilling
38
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Key sustainability topics

Social responsibility

Economic responsibility Secure energy supply Environmental responsibility
for customers
Custol
ot Business ethics Energy and
Long-term value istach and compliance resource efficiency
and growth
Personnel
well-bein Solutions for .
Sustainable supply 9 Operational and sustainable cities Reduction of
chain occupational safety environmental impacts
Economic benefits to Climate benign

]
our stakeholders - -, energy production

.
and systems ~iN



https://www.fortum.com/sites/g/files/rkxjap146/files/investor-documents/fortum_sustainability_2017.pdf
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Strong potential for positive impact at scale
Through our business, where we can have the greatest
positive impact on a systemic level.

Potential direct / indirect positive impact

Where our business has or may potentially have a direct
or indirect positive impact through our activities and
business practices.

Responsibility to mitigate potential negative impact
Through our commitment to the UN Global Compact, where
our business has a responsibility to mitigate potential
negative impacts on people, society and/or the environment.



CHMXEeHMe BO3AEeMCTBMUA Ha
OKPYXAIOLLYIO Cpeay M Bbi6pochl
MMPOBOIO NOTpe6neHnna

SKOHOMMKaA 3aMKHYTOro Lukna (nepegaya, apeHaa, PEMOHT, MOBTOPHOE
MICMoNb30BaHMe, NnepepadoTKa)

Linear economy Circular economy

NATURAL MAKE DISPOSE
RESOURCES

Technical & biological materials mixed up

Energy from renewable sources

Energy from finite sources



FY15 NIKE, INC. VALUE CHAIN FOOTPRINT

Greenhouse gas emissions at Munich Airport

PROPORTIONAL ENVIRONMENTAL IMPACT
AT EACH VALUE CHAIN STAGE

[
CORPORATE RAW MATERIALS FINISHED
SERVICES AND MATERIALS DS

600
MANUFACTURING ~ MANUFACTURING

e
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LOGISTICS
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RETAIL
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CONSUMER USE

IMPACTS:
I WATER
WASTE

[ ENERGY
- COze EMISSIONS

)

END OF LIFE

SCOPE 1 [SHARE: 14%)
Direct emissions from energy production

and transportation

2% Diesel and gasaoline for company vehicles

12% Energy self-generation

+

SCOPE 2 [SHARE: 2%])
Indirect emissions associated
with buying in energy

2% Energy purchased externally

*

SCOPE 3 [SHARE: 84%)
Indirect emissions associated with the business

conducted at the airport

1% Diesel and gasoline for
outside companies

6% Public transport
5% APUs [auxiliary power units] and engine test runs
6% Energy purchases of outside companies

B66% LTO cycle

TOTAL: 100%




KPMG True Value Analysis

Comparison of TrueTotal Cost of Ownership of electric bus vs diesel bus TrueTCO per bus per year
FINANCIAL © ENVIRONMENTAL & Il TCO (F/Financial) M Socio-economic (S)

COSTS . SOCIO-ECONOMIC COSTS B T7ueTCO B Environmental (E)

Using scarce materials in batteries adds
to the TrueTCO of the electric bus

Expected increases in the cost of The current tax incentive structure in
: extracting fossil fuels affect electric Sweden favors diesel buses over electric.
- Sweden’s carbon tax buses much less than diesel buses The TrueTCO analysis levels the playing field
© means that diesel’s much
. higher carbon emissions
- are largely accounted for
. inthe TCO analysis
. 00
Traditional TCO (financial) - .
of an electric bus is higher
than diesel Less pollution and noise
: reduces public healthcare
: costs compared to diesel [
Electric bus design reduces travel time
by enabling speedier boarding and
disembarking of passengers
Traditional GHG Resource Energy Conflict Local Nakii Saf Travel Tax True
TCO emissions use use mineral risk pollution - time incentives TCO

F | E | E | E I S | S I S | S I F | F IF+E+S
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Netherlands Comtral Grouwp for Bird

Integral Safety Management System to strengthen

Airlines Consultation process Sustainable development of Schiphol beyond 2020
ﬁ. ﬁi Schiphal Operational Consultation ﬁmlnguﬂ Lelystad Airport 1o accommiodate non-
Schiphaol Local Community Counil ineort-related traffic
o0 o
)
P
- Travellers 5 B Continuous reseanch Efforts ta improwe traveller perceptions ind. drme-in,
for 28a HE A%} Benchmark check-in, smart parking, natural wayfinding, Seamiess
Customer Contact Cenbre Flow, Ko=) passport control
E} -,5@-':’m %aocial media Meet expectations of new generation
Local residents Schiphaol Local Community Counil Emiployment
L‘,‘ HH E" Heglmalﬁ.ﬂm F'Ial'fl:-n'r'uﬂ:hl Edu::th;nﬂ and trairing
n Local Community Comtact Centre Schaphol Fund
o % Schiphal [BAS) Imitiatives by regional ainparts
Q * . Schiphal Cuusality of Life Foundation
A
Sector partrners a Integral Safety Management System Initiator of the Awrports Sustainability Declaration
F f'*.t ik Ha Rumwvay Safety Team ‘Zero-emissions’ in 2030
©

©

-4

Strifioes (MAV)
Lchiphal Security and Public Safety
Platfionm

safe operations in conpunction with all chain partmers
Collaboration in CDMSSESAR

Government bodies
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Re-gional municipalities
Provinoe of M “Halland
Ministry of Infrastructure and Water

Management

Elnw Ersironmenital $tandards and Enforcement
E=m

Regulations to address taxi touts

Security measures

Avaiation ‘White Paper

Climate roundtzble on sustainable aviation

Fimancial stakeholders

General Meeting of Sharcholders
Inwestor Relations meetings
Anrual rating review mestings

Foous on cost canbral
Monitonng the creditworthiness of the Group
Intemational actrerties

Business partners

SB[k SO0
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Consultations with key contacts
Tenants' consultation platform

o0

Cooperation programme with Dutch
Radberays, ProRail, Minestry of
Infrastructure and Water Managemsent
%afe warking campaignes for main
conbractors

Airside electric charging
Circular construction practices

Employees

% Je X
226
60

g 2=~

‘Warks Council

Schiphal Aviation Community
Aviation Inclusive

Trade unicns

HPO and HRIO targets
Vitality programme for shift workers
Social retum




Growth in global CR reporting rates since 1993

100

70 4

20

84%

93%

Underlying
trend’

5%

T2%

Basa:
Source:

1983 1806 1695 2002 2005 2008 201 a3
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4,900 N100 companies and 260 GZE0 companies
KPMG Survery of Corporate Responsibdty Reparting 2017

2015
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Healthcare
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Strategic focus on
sustainable development

Swedavia is developing the airports of the future — airports that

enable meetings between people and that will create access and sustainable
growth for many decades going forward. In this perspective, sustainability —
economic, social and environmental — is always an essential condition.

85%

satisfied customers,
2025

6%
return on

operating capital
annually

Swedavia's overall targets are:

75%

engaged leaders and
employees, 2020

O tonnes

emissions of fossil
carbon dioxide from
own operations, 2020

a’s
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SATISFIED PASSENGERS

85% =
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ENGAGED LEADERS AND EMPLOYEES*

75%
(2020)
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RETURN ON OPERATING CAPITAL

6% =

{annually) 72

203 201

FOSSILA KOLDIOXIDUTSLAPP**

5
Otonnes
{2020) :
et | 1

Cameany s own coesstens

200 24

103

an %

BB ® T 75

200 204 2008 N6 20

atul %

6 &

200 W& 2007

W8 acs %

&5
81
2018 018 201

2005 216 20m

ECONOMIC TARGETS

Indicators for
the owner

MISSION TARGETS/INDICATORS

Satisfied passengers
75% (77%)

Number of passengers
domestic/international
140M/279M
(13.7 M /25.8 M)

Number of international
dastinations

313 (287)

Carbon footprint, tonnes™*"
524,000 tonnes (504,000)****

Number of accidents and
incidents

3

= The frassco gt fer clrtion footen &
et e 1 L sthor's e 1epert
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Fraund st nd ar tathe, i ceprrtid
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Capital structure

Dect/equity ratio
0.7-1.5 times

Profitability

6% return on
operating capital
Dividend payout
30-50%
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WE CURRENTLY SUPPORT e e e l

PHYSICAL ACTIVITY COUNTRIES i, S8,
OR NUTRITION AROUND " S
EDUCATION PROGRAMS THE WORLD i

- /A Conserving our
- &J most precious resource.

Clean, accessible water is essential to the health

of our communities, critical to ecosystems and
indispensable for economic prosperity.

® 6MM o 2MM+

A
connections with young people people have been reached young players in India on OV
through the Boys & Girls Clubs of  through our support of Pakistan have participate
America’s Triple Play progrom community walks across 30 Sprite Street Cricket N o
since its inception in 2005. cities in China. Tournaments. “mm”
ingredients
people have been reached students were engoged in our students have been react
through our physical activity Mission Olympic initiotive in since 2003 through the Essontial 1o
programs in Lafin America, the Netherlands in 2011, Step With It, Singapore! manulocturing communities and the
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Top issues consumers identify with

while making decisions about brands
Percentage of respondents

How the company
treats its own
people/employees

How the company
treats the
environment

How the company
supports the
communities

in which it
operates

Source: Deloitte 2019 Consumer Pulsing Survey in the
United States, United Kingdom, China, and Brazil.

Deloitte Insights | deloitte.com/insights




Employees feel that purpose is important—but many say their companies don’t
have one, let alone one that makes a difference.

Respondents reporting that ...

' 82% ’ 72% ’ 62% ’ 42% '

... itisimportant to ... purpose should ... their organizations have ... their organizations’
have a purpose receive more weight a purpose statement purpose statements
than profit drive impact’

Note: segments displayed in gray reflect respondents who were neutral, disagreed, or strongly disagreed.

Impact score, which is based on subset of respondents reporting presence of organizational purpose, derived on basis of
responses to guestions about achievements of purpose and positive change associated with purpose.

Source: McKinsey Organizational Purpose Survey of 1,214 managers and frontline employees at US companies, October 2019

https://www.mckinsey.com/business-functions/organization/our-insights/purpose-
shifting-from-why-to-how



KPMG True Value Analysis

Comparison of TrueTotal Cost of Ownership of electric bus vs diesel bus TrueTCO per bus per year
FINANCIAL © ENVIRONMENTAL & Il TCO (F/Financial) M Socio-economic (S)

COSTS . SOCIO-ECONOMIC COSTS B T7ueTCO B Environmental (E)

Using scarce materials in batteries adds
to the TrueTCO of the electric bus

Expected increases in the cost of The current tax incentive structure in
: extracting fossil fuels affect electric Sweden favors diesel buses over electric.
- Sweden’s carbon tax buses much less than diesel buses The TrueTCO analysis levels the playing field
© means that diesel’s much
. higher carbon emissions
- are largely accounted for
. inthe TCO analysis
. 00
Traditional TCO (financial) - .
of an electric bus is higher
than diesel Less pollution and noise
: reduces public healthcare
: costs compared to diesel [
Electric bus design reduces travel time
by enabling speedier boarding and
disembarking of passengers
Traditional GHG Resource Energy Conflict Local Nakii Saf Travel Tax True
TCO emissions use use mineral risk pollution - time incentives TCO
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Trend analysis Stakeholder Material issues
Identily global trends dialogue Understand

and faclors that affect Understand our opporfunities and

our aperations stakeholders and challanges Tor Swedavia

their priorities

@ Competitive airport
charges

& Dwner and
imvesions

@ A turtulent
marks!

& Legislatars and
NS

o New ways o

sallisty customers emplayeas

® Everything @ Sociaty

is connacled

8 An uncertain
world

@ Engaged leaders and

® Cost-eflectiveness

@ Health and safsty
of cuslomers

' Reduce atmospharic
erissions fram the
Company’s awn operations

@ Economic results

@ Analysis and & Digitization and
autormation automation and return
@ increased air @ Attractive alfering of @ Capacity and flows
Lrawal retail and ather sarvices al airparts
@& Employees
@ A changing & attractive affering of
population & Suppliers raules and destinations @ Customer satistaction

©

B2 a driver in reducing
proenhouss pas emissang
Trarm air ransport

@ Health and safety of
Emphiyees
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CONSUMER ENGAGEMENT

AND PRODUCT
RESPONSIBILITY

Sustainable sourcing
of raw materials

Product safety
and quality

Integration of sustainability
Sustainable procurement into the business

Diverse and locally relevant models of and supply chain

sustainable farming and land use management Portfolio improvement
Transparent towards healthier

product labelling products

Falr relationships and pricing with farmers and suppliers

SUPPLY CHAIN

® Local economic contribution Food and nutrition access
and inclusive growth and affordability

Human rights Product eco-design, packaging and circular economy
in supply chai

Responsible marketing
and consumer education

@ Responsible leadership
Reduction of food wa and governance

GOVERNANCE AND
STRATEGY

Biodiversity protection

Diversified product
Environmental Pollution portfolio in line with local
management systems cedaetion consumer needs and diets

Energy efficiency
Animal health and welfare and renewables

IMPORTANCE TO DANONE'S EXTERNAL STAKEHOLDERS

Fair working hours and wages :
LOCAL ECONOMY / Industrial waste
INCLUSIVE GROWTH Women and youth empowerment [haun e,
R sible t A
esponsible management :
of industrial automation Global growth expansion
Charitable donations and
community volunteering

W

IMPACT ON DANONE'S BUSINESS SUCCESS
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THROUGH SPORT.

OUR COMMITMENT |
TO THE ENVIRONMENT  WEHAVE THE POWER
BY 2030 T R e

acreueo powesien { ¢ vow sonessustumasty maex
BY 2024 ADIDAS WILL USE ONLY ,J e EILILET
1 g INDICES FOR THE 20™
| ONSE
|

IVE TIME

PROTECTING e

NATUREL il |
ACROSS THE BUSINESS F OUR PR

RESOURCES

RUN FOR THE OCEANS N
# Halve the amount of water we use
AGLOBA
. L. ) . RUNNING EVENT ADIDAS CONTRIBUTE
# Eliminate the use of all pesticides in our airports WITH OVER
HELP THE PARLEY OCEAN
SCHOOL PROGRAM THAT AT
ANO EMPOWERS THE NEXT
RUn GENERATION 10 PROTECT

PLASTIC BAG-FREE STORES

RECOVERING ®
WASTE

Send zerowaste to landfill
AVOID MORE
by recycling more and recovering waste /% THAN 40 TONS _

OF SINGLE

&05
pae

e A

PLASTIC BAGS

————

PLASTIC-FREE OFFICES WORLOWIDE

|

INFINITE PLAY

—— A

T PROJECT IN THE UK. T

L

—_— —— —

CONSUMERS CAN SEND PRODUCTS
BACK EITHER T0 BE
RESOLD OR RECYCLED

RECHELED PACAGING
%

HALVING © =R —
OUR CARBON o i A
FOOTPR|NT REEggiaED cttggcin REGELP:)ES;TIVE
-]
Reduce energy consumption by _r,) ( < O(
- Replacing comventional light bulbs with LED lighting

—

),
|
|

- Replacing hesting, ventition and sir conditioning systems mam— e s,
with more efficient alternatives e
- Optimising heaf_ing and air l:a:inditiunirlg TEMperatures BETTER COTION | carson sooTpRINT
‘ BY 2030 ADIDAS WiLL REDUCE IT
Deploy photovohtaic panels to produce our own >
carbon-fres electricity o ! B 30% AS PART OF THE FASHION INDUSTRY CHARTER

COTTON
Roll out a fleet of clean vehicles N F __—S—
CLIMATE NEUTRALITY
By 2050

ACHIEVE CLIMATE
NEUTRALITY




IKEA Vision

‘Becoming

climate
positive
by 2030’

New Packaging Targets for 2025

Our Strategy Our Ambition Our Objectives

Include materials 1 O O 7 All packs are designed
° for reuse or recycling

from sustainable

-
sources ... Hg recyclable or reusable *

- Use a smart Cut fossil plastics by

el Reduce fossil-based
50 '7 virgin plastics by 50%
(]

‘\ Z E RO No plastic waste
’-.‘ into nature

... to close the loop waste

* Excluding adhesive products where residue may affect recyclability or pollute recycling streams.




PAULIG'S
SUSTAINABILITY

FOCUS AREAS AND AMBITIONS 2030

CLIMATE ACTION &
CIRCULARITY

AMBITION:

80% less GHG emissions from
own operations,
50% less GHG emissions in our
value chain

L SUSTAINABILITY PALEE

5. FOCUS AREAS AND AMBITIONS 2030

(J
0%

PAULIG

PAULIG'S Y

HEALTH & WELLBEING
OF PEOPLE AND PLANET

AMBITION:

70% of our net sales comes from products
and services which enable health and
wellbeing of people and planet*
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